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EXECUTIVE SUMMARY

The 5 Golden Rules for Gifted Reviews

These five rules make reviews authentic, credible, and optimized to drive both trust and conversions

300-500+ character reviews show
stronger credibility and conversion

Compliant, subtle disclosures
protect trust while focusing on
authentic experience

A higher number of reviews
builds trust, fuels SEO and
GenAl visibility, and drives
higher conversion

Gifted
Reviews

Use Gifted Reviews for a fast
boost, complemented by organic
reviews for sustained scale

Reviews less than 3 months
old are perceived as
trustworthy and relevant



Rule 1: Length Matters

Challenge

- Many reviews are too short (Median: 30-40 characters®)
- Short reviews lack detail, reducing credibility and usefulness for buyers

Our Benchmark and Analysis

-  Gifted Reviews are often 10X longer(" than organic reviews (average ,
300+ characters, many 500+) AE:a’laMoon****si}
solutely love tf

- Longer reviews (300-500+ characters) (V) carry stronger SEO/GenAl sinfelssosan, MY
value and higher conversion in premium or luxury segment

A certified organic moisturizer that
doesn't irritate the face

+

4 Some recommended natural / organic creams

e

Our Recommendations =
v" Aim for 300-500 characters minimum for relevance \1 J

v" Encourage longer reviews for premium or luxury products covering
attributes, context, and experience

PureGlow Face Cream BotaniCare Hydra
$39 $49

(1) Source: Anonymized Skeepers internal data, based on aggregated review benchmarks across multiple industries



o
Rule 2: Volume Matters

Challenge

- Shoppers respond more once products reach a meaningful volume of
reviews.

- PDPs with <50 reviews often underperform, especially for new or
seasonal products.

Our Benchmark and Analysis

- Noticeable lift begins once products reach ~30 reviews

- Strong impact accelerates at ~100 reviews, with peak performance at
200+ reviews

- Review volume brings more keywords, stronger freshness signals, and
better SEO/GenAl visibility

- Syndication extends reach by publishing reviews on retailer sites,
marketplaces, and Google

Our Recommendations

v' Baseline: aim for 30-50 reviews per PDP

Core SKUs: build towards 100+ reviews for strong impact

Hero products: reach 200+ reviews for maximum impact

Use Gifted Reviews to build coverage quickly on launches, seasonal
items, or products with poor ratings

ANANIN

(1) Source: Industry benchmarks (PowerReviews, Bazaarvoice). Charts adapted by Skeepers.
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" Rule 3: Recency Matters

Challenge

- Old reviews quickly lose credibility with shoppers

- Outdated content on PDPs creates doubt, especially for seasonal or 0
fast-moving products y v 9 O %)

Our Benchmark and Analysis Of shoppers check review dates(!

- 2 of 3 consumers prefer reviews that are <3 months old

- PDPs with stale reviews show weaker engagement and lower
conversion

- Gifted Reviews are an effective way to refresh content for launches,
seasonal SKUs, or low-rated products

Our Recommendations z 3
v" Refresh reviews every 3 months for consumer confidence

v' Prioritize new launches, seasonal products, and SKUs with poor :
ratings for Gifted Reviews boosts Expect reviews to be <3 months old®

v' Blend Gifted Reviews for freshness with Verified Reviews for always-
on scale

(1) Source: Skeepers Consumer Survey, 35K responses across 4 international markets (US, FR, IT, ES)



Rule 4: Matters

Challenge

- Relying only on organic reviews leads to slow build-up
- Depending only on gifted reviews risks credibility and sustainability
- What's the right balance?

Our Benchmark and Analysis

- Gifted Reviews deliver a fast boost for launches, seasonal SKUs, or
low-rated products

- Organic Reviews deliver steady, long-term scale and credibility

- Brands see the strongest impact when both are used together

Our Recommendations

v' Use Gifted Reviews for quick volume and freshness when it matters
most (launches, campaigns, or to recover poor ratings)

v" Rely on organic reviews to scale and build credibility over time

v' Blend both strategies to maximize performance and trust

v’ The right balance depends on product lifecycle, category, and brand
maturity.

Gifted
Reviews

Organic
Reviews

=



Rule 5: Authenticity Matters

Challenge

- Consumers are quick to lose trust when reviews feel overly
commercial or look like ads (e.g., #ad, #spons, #pub)

- Compliance rules require stating that the review was submitted in
exchange for a free product

Our Benchmark and Analysis

- Reviews focused on product experience are trusted more than those
that highlight the incentive

- Subtle disclosures keep transparency without making reviews feel
paid

- Descriptive reviews (attributes, usage, emotions) build authenticity

Our Recommendations

v' Avoid overt advertising hashtags

v' Prefer subtle disclosures (see Box on the Right)

v' Encourage reviewers to focus on authentic product experience, not
the incentive.

Preferred Disclosures

“avis de testeurs”
“En collaboration avec...”

“Testé pour [brand]”

“Dans le cadre d’un partenariat avec...”

“ Produit offert par [brand]”



Gifted Reviews Drive Profit, Scale, and Conversions

~€200K

Additional profit uplift per
product line over 3 years,
validated by Forrester TEI (2,
scalable across entire
portfolios

Sources:
(1) Based on anonymized Skeepers internal benchmark data
(2) Skeepers Forrester TEI Report

Reviews™ collected from Skeepers’ vetted
community in the last 12 months fueling SEO,
GenAl visibility, and conversion across
brands

~170%

Average lift@ in buyer
conversion rates when Gifted
Reviews are published across
key retail platforms



€3 Skeepers

Thank you




Skeepers Gifted Reviews vs Organic Reviews

Source

Organic Reviews

Verified buyers post-purchase

Skeepers Gifted Reviews

Vetted community of 400K+ members
who test products

Typical Length

Short (avg. 30-40 characters)

Long & detailed (200-400+ characters;
~10x longer)

Speed Builds slowly, uneven across SKUs Rapid scale, especially at product launch
) - Strong SEO/GenAl E-E-A-T signals
Strength Long-term trust & credibility (experience, expertise, authority, trust)
Limitations New launches often under-reviewed NEeek BelEnee il OEEnle EHEs 1os

ongoing trust

When to use

Ongoing customer validation, sustained
credibility

New product launches, low-visibility SKUs,
or when rapid review scale is heeded
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